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WHAT WE LOVE

Branding Nelg: Wgege o Storytelling Smart digital strategy Packaging
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OUR SERVICES

BRANDING DESIGN
+ Brand Definition + Study and Design of Brand'’s total Visual Communication
+ Market Study - Logo
+ Competition Study - Corporate Identity
+ Branding Strategy - Brand ID and Collaterals
+ Consulting Services about Brand Growth - Environmental Design and Signage
- Packaging
NAMING RESEARCH - Brochures
+ Study of Naming research - Printed Advertising and Web Design - Outdoor Advertising
+ Domain names Registration - Website front-end, social media feed and banners etc.

WEBSITE | E-COMMERCE

+ Responsive Design

+ Proofreading - Copywriting

+ Websites [ E-commerces Development

+ Website [ E-commerce Hosting [ Email Service

+ Website [ E-commerce Maintenance and Management
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OUR SERVICES

SEO (search engine optimization) PRINT PRODUCTION (offset printing - digital printing)
+ On-page SEO + State-of-the-art Digital Printing Machines

+ Off-page SEO + Production Of Printed Material by several printing methods,
+ Blog Posts (Copyrighting) with Quantities Upon Request

+ Keywords optimization + Special Handmade Production Availability

+ Backlinking [ Social Media Backlinking + Give Away gifts - Scented candles

SOCIAL MEDIA - DIGITAL MARKETING PHOTOSHOOTING - VIDEO

+ Social Media Strategy + Directing & Editing

+ Social Media Accounts Set Up + Photography (Lifestyle - Product)

+ Social Media M ement
R + Videography (Drone use if needed)
o+ Community Management

+ Online Advertising (Google Ads [ Social Media Ads)

+ Landing Page Design and implementation

Post Production
(Processing - Speakage — Montage - Subtitles)

+ Direct Marketing (Email Campaigns [ SMS Campaigns)
+ Reporting
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WHAT WE AIM FOR

Give the brand a uniqgue personality
Create a buzz and
Build awareness in order to

Grab "a bigger slice of the pie”
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NAMING | TAGLINE

OVAC

RESTAURANT BAR LOUNGE

Cavo Tagoo Santorini is one of the most iconic luxury hotels in Greece.
Finding a name for Cavo Tagoo’s restaurant was not an easy task. An ideal brand name is simple
to understand and memorable. It took us many brainstorming sessions until the idea hit us like a ton of bricks: reversing the brand name
of the world-renowned hotel resulted in a visually-appealing logo that evokes all the sophisticated quality and elegance of the restaurant.
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CORPORATE ID

=MYKONOS -

THE ETESIAN

RESORT

- MYKONOS -

THE ETESIAN

RESORT

- MYRENGS = - MY KONGS -

L Etesicin g (anovina
' HETEL T TVIlRS

WWW. ETESIANRESORT.COM

THE ETESIAN

RESORT

(Panormos, 84600 Mykonas | T: i 31

Panormos, 84600 Mykonos
reservations@etesianresort.cam
www.eteslanresort.com
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CORPORATE ID
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CORPORATE ID
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PUBLIC POWER CORPORATION S.A.

cormecied ta the mainknd tramsmission system
sbmanne cables (“the aiterconnected system’).

The demand and generation of slectricity differs through-
ot the colntry,

D OF DIRECTORS AND
\GEMENT

ATHENS |UNE 2007

e ]

1/1-31/12/2006

BEATIONAL STRUCTURE BOD AND HANAGEMENT, £

On March [3th 2007, the ¢ 3
Cortred st to urrent Board of Directors was

|. SELECTED FINANCIAL AND OPERATING DATA

The following table shows selected consolidated financial data, which are in accordance with IFRS, for the two years
ended 3lst December:

SUMMARY FINANCIALS (Euro million) Eu_-pl
i
a
Sum'..
2005 il
Dmhmr':&'h\mk

Mings
Conerin AR .
Trnsmison roviding !

2006

47874 4,290.9

Total Revenues % i

]
[
ey Dt
o ; 9 47.9% A ot tn Nty
EBITDA -17.9% o :
Wy, " Dy n::- “in
EBITDA Margin - iy -wil;.', ~ tign Neh\m

Sipply

EPS (in Euro)

SUMMARY BALANCE SHEET AND CAPEX (Euro millien)
s

12,6626

Most of the couniry's electricly. s genecated at power
plents in Morthem Gresce, i close prosmity 10, the
majority of our lignite mines, which is our primary, fuel
source.

Some of the fsands in tiose proamity. to the mainland.
such a the lonin islands and certast Aegean idands are

The remaining islands, which ame referred 10 as “the au-
tonomous [sands”, are served b autonomious generating
power plas (principaly fuel of-fred) but also use some
wind-powered facikties. Most of the power plants on the
autonamaous Elands are small, reflecting the populations
fhey serva, althcugh our plants. on Crete and Rhodes are
considered larpe plarts .

Panagiatis

Chatziargyriou
Nikolaos

Chalrman BoD / CEO/
executive member

Vice: Chairman BaD -
executive member

Total Assets.

Total Equity

3. ORGANISATIONAL STRUCTURE, BOD AND MANAGEMENT, EMPLOYEES
3- | + ORGANIZATIONAL STRUCTURE

BOARD OF
DIRECTORS

MANAGEMENT BOARD

SUPPORT UNITS

HUMAN RESOURCES &
ORGANIZATION BUSINESS
UNIT

itive Officer M. Dimi-

ds) Athanasopoulos was
[ Chief Executive Officer

representative of the mincrity

member

Capital Expenditure

findepandent - nan executve
= P SA

ndependent - non sxecutive b l ANNUAL REROHT 2005
member

representative of the minority
findependent - non exscutive

of employess
member

representative
Inon exscutive

representative of the OKE(T)/
- hon exscutive

ANNUAL RE
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be reprinted, reproduced ortransmitted, g R h ikt
either in whole or in part by any electronic
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Al rights reserved. Al logos and trademarks
are the property of their respective owners.

feel free to leave your comments: design@inkgr
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we | come H Mikovog eival vnoi Tou Atyaiou Mehéyouc kai aviket aTic Kuihadec, Mpwrebouoa touynoioi e o
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BRAND IDENTITY
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BRAND IDENTITY
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ENVIRONMENTAL DESIGN
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ENVIRONMENTAL DESIGN
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PACKAGING DESIGN

superior superior - superior

extra | extra X extra
virgin vIrgin | virgin

olive oil olive oil ve oil olive oil

£ oleQJuice
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PACKAGING DESIGN

HSEFOR

_:__ = = N
" _STEREAriex | STEREAPR °

KOAG nAaKiGiav

Aeukn, pomvolig

STEREA
KOMa nAakidiwy

Aeun, pnmivolixa

KoM nAokBiuv

AEureh, Edrgntn, ghvoleg

B
ZZ TITAN

B pmaeon

W STITUSH

100% Axpuiiké Xpropd¥s

1005 Ac rylic Painl

s P i



\)ES\G\\\

LS

PACKAGING DESIGN




‘“\(\)ES\(‘J“

NE M
ARKETING STR
Y

i i

lj“““_ T TV, "

L B
e R

gd In the yllage of I{ol-:k]nochr:rl, Havala, in Marthermn
olot! otz Vasslls Tgkmt‘ihsand\'tnum
of the estat® in the {oothill

Keima piblta Chord. |5 locat
Greete. [twas emh‘.'lshﬁ! yy the oen
Gﬂrwmﬂhu who planted the hirstoTgan
of the Mt pangeon, 10 1698, TodaY, the 57-hectare ¥
whare all th Wines of the estate praduced

LUl rounds the modern A

5
%




‘“\‘\)E%\(‘J\\\

ONLINE MARKETING STRATEGY
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ONLINE MARKETING STRATEGY

Kavte Tic ayopec oag Online
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ONLINE MARKETING STRATEGY
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ONLINE MARKETING STRATEGY
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ONLINE MARKETING STRATEGY
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MORE DESIGN
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