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FIRST THINGS FIRST

The KYC Know Your Client principle
We believe that getting to know our Client
is crucial in serving their needs;
so before anything else, we get to know them better.
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FIRST THINGS FIRST

Competitive Research
By using the right tools, we learn who exactly we are competing
with for the same keywords, we review their ads and landing pages.

Depending on your business goals, we target specific countries, cities,
or even groups of people with specific interests, intents,
and demographic information.
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LET'S CREATE A CAMPAIGN

Google Search
Search Campaigns let you reach people while they're
searching on Google. We create and show ads to people actively
searching online for our Client’s products and services.

Go g|e villas in mykonos X & Q

Q Al [E)Images ¢ Maps [E News [ Videos i More Settings  Tools

About 4,570,000 results (0.60 seconds)

Ad - www.florios.gr/ » 2289 077038
Mykonos Luxury Villas - Mykonos Villas Rental

Explore our Curated Portfolio of the Most Exceptional Mykonos Villas for Rentl Let us Know
What You Are Looking for and We Will Do our Best to Satisfy your Wishes! Babysitting.
Buy a Villa - Exclusive Luxury Villas - About us - Rent a Villa - Spectacular View

Ad - www.engelvoelkers.com/ v

Engel & Voélkers Greece - Find Unique Villas on Mykonos

Great selection of the finest Villas and Houses on MyKonos for sale. Engel & Volkers Greece:
Our consultants assist you in finding the right property for you. Full Service Agency.

Ad - www thegreekvillas.com/ = +44 20 3286 5400
The Greek Villas - Cancel Free Policy

Book our Finest Collection of Villas Rentals in Greece and Enjoy 24/7 Local Support. Find
villas in Mykonos, Paros, Antiparos, Corfu, Santorini from The Greek Villas.

Ad - www.diamondevents. griluxury-wedding/greece ~ 694 418 08886

Luxury Wedding Planner | Venue - Bespoke Events | Mykonos
Wedding & Event Planning Specialist. Bespoke Events and Weddings Worldwidel
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LET'S CREATE A CAMPAIGN

Google Display
The Google Display Network reaches 90% of users worldwide
across millions of websites, Gmail and You Tube.
We help our Client reach more people in more places online.
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S o Make an inguery
The Vibes of Santorini Mykonos Cactus Hotel

Make an Lunch or Dinner
Mowo eol), 0 wrEQVOG Kat 50 SU.\DS Reservation
rmmmammE Yalos Santonini

Your Luxury Stay in Mykonos
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CONTINUOUS OPTIMIZATION

An efficient and continuous optimization
is crucial for the success of the Campaigns.

+ NEW CAMPAIGN . 2 n
DOWHLOAD FEELBALCK:
110 500
55 300
0 0
Jutl 17, 2020 Sep 15, 2020
Campaigns : Keywords @ ADD KEYWORD  * Searches @ Sorthy, Impressions > 3
Cost * Clicks - TR - Cost * UClicks * CTR b SEARCHES WORDS
@ Eienizs Campsign £371746 4,556 12.46% 0 +mykonos +heach £1,336.42 1,564 3.52% s iz ' : e X
C.: - o m}rkﬂnus) _ kalo livadi mykonos || kalo livadi
@ Mykonos Beaches £2/435.21 3951 473% ["’Edd‘;?g VEHEan £1,021.10 1,160 14.40% _ best beaches in mykonos | ( solymar )| = = s mykonos
Ty greece : :
_ _ _ mykonos beaches w1y kONOS kalo livadi beach
® Mykonas Restaurant €2,308.06 2345 4.83% @ riykonos beaches £921.58 3127 5.87%
mykonos beach s beach mykonos
Aykanos Beaches : ko urant / 1
o ece A0 €£2283.77 6888 6.40% ® +mykonos +restaurant £882.37 242 5.58% best beach in miykonos greece wedding venues
e o s sl £1,204.24 3,344 5.66% ® +mykonos +heach 1218 5.24% beaches in mykonos mykonos wedding venues

ALl CAMPAIGNS ANf3 KEYWORDS  NEGATIVE KEYWORDS A T 410 v Al|l SEARCHES #1410 v
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CONTINUOUS OPTIMIZATION

The main goal of Google Search Ads is maximum return
on ad spend (ROAS). Knowing which campaigns and ads offer
the best return is essential to ensuring our Client's budget
is allocated propriately.

Optimization may involve various changes
from adding new keywords to redistributing budget
or changing targeting settings.

Jul T/, 202D
" SSARCH  SEGMENT

Y  Ad status: All but remove d ADDFILTER

|:| [ ] Ad Campaign Ad group Status Ad type [mipr. o Interac Interac:;c;g Avg. cost | Conversion:
S : . Eligibl

ZeheTol Hhlov & Opacswe | Kataotnua “L:“.'t“d

OnTwkwy | Optorama Natnoiwy +1 more E__"J_?'_E_l

optorama.com.gr e e e ] Folicy Respon 5,939 :
|:| ] Ermwvupa yuahLd nAiov, opaoswe KalL wakoi Wiebsite traffic-Optorama Optorama Genera (Sensitiv el QZz 205 licks 0. 44% £0.06 3,978.00

EMQPNG OTIC KAMITEPEG TIUEG TNC ayopagl.. e b

View assets details events), Poor %" %"

d strength = TN = TN

Optorama Natnoiwy | Katastnpa OmTwwy | - -

Mvakld Hiiov | @akoi Emogpnc

optorama.com.gr : A
|:| 9 Emwvupa yuaAld nAlou, opaoswc Kl Pakol Website traffic-Optorama Optorama Genera Eligible gspanded Ieg 3,745 clklzig 3.85% £0.04 79.00

EMAPNC OTIC KAAITEPES TIPES TNC QYOpac!
AlaBeTovpe Dakove Transition amo To dwe
oT0 ZKOoTAb!! ZNTAOTE TouC!
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CONTINUOUS OPTIMIZATION

The main goal of Google Display Ads is to build Brand Awareness,
I.e. to reach users wherever they are on the web and buila
positive brand perceptions.

Optimization may involve various changes from tweaking

CPC bidding settings to updating banners.

Display ads Sorthy: Impressionsw 8

666666

1.77%



MONTHLY REPORTING

Creating new client reports every month,

we share results that inform our Client

of essential KPls and the overall ad performance.

ANMOKTHZH (USERS)

O

@ Google Ads (Search) 485
Direct 289

@ social 42

@ Organic Search 25

@ Google Ads (Display) 12
Referral 7

Targeted location

Campaign

Bid
adj.

-G GOOGLE ADS

AuTov To pfva, ol kapnavieg Google Ads spepav oTo website To 62,8B% Tou guvéhou Twv eMIgKeEnNTwy. Mz ouvoliko
kooTog 805,03€ o1 Siagpnuiceic eppavioTnkay 58.648 gopéc kal GexBnrav 2.687 clicks.

ALL CAMPAIGNS

805 2687

Total: Locations (@

O 0 0|0|0|0)|0 p&E

United Arab Emirates

United States

United Kingdom

United Kingdom

Germany

Greece

United Kingdom

PM Display Rental Middie East - income

Sale Mykonos Villas - US

Cala Multnnne Villac ;
Sale Mykonos Villas - UK

Rent Mykonos Villas - UK

Rent Mykonos Villas -

Austria_Germany_Denmark_Swi_Malta_Norwa)
Sale Mykonos Villas - GR

PM Display Rental UK - Income

Rent Mykonaos Villas - FR/IT

J Cost (€)
J» Clicks ‘
—— i
18,047
December 2020
2,307 l
1327 ‘ s EXECUTIVE SUMMARY
haa '] AeképBpiog 2020
1.058 AuTov To pRva eixaue 7 requests oe BiAeg npog evoikiaon kal 6 requests o Bidec npog nwAnon.
1,005 To Website d£xBnke 997 smoKEWE=Ig, Kupiwg anod To Hv. Baagilelo, Tnv EAAGda, tn Mepuavia, Tnv ITaAia kai Tic t
MoMiTeiec. H péon diapkela napapovng oTo site nrav 2:19 Aenta.
#12 Ta Google Ads pepav oTo website To 62,8% Tou cuVOAOU TwV EMNICKENTWY. Me oUVOAIKO kooToC 805,03€ ol
diapnpicelc epgavioTnkav 58.648 opeg kai dexbnkav 2.687 clicks.
787

>ta Social Media auTov To pnva anokthoaue 810 véa Facebook page likes, pTavovrag oto TEAOG Tou WAva
714 Ta 65.794. Eniong, auTtov To pnva eixape avénon oto Instagram kata 71 véoug followers, gTavovrag Toug 2.328.
OUVOAIKO KOOTOC Via Thv npowBnon Twv posts, Thv anoktnon likes kai Tnv au&non Tou brand awareness nTav 204,9C




We proundly present over 000 companies in various projects since 1936...
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